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Put your expertise 
between covers and 
give your business, 
your career––your very 
life a jump start.

“Dear Tom, I wanted to write to tell you 
how pleased I am with Word Association 
Publishers and your fantastic team. As you 
know, you have been publishing my legal 
advice books for years, and now you are 
publishing books for attorneys and other 
businesses all across the United States and 
Canada. I would highly recommend that 
any business owner who recognizes the 
value in having a book published schedule a 
short consultation with you so that you can 
explain to them how even a bunch of very, 
very busy lawyers has been able to become 
the respected authorities in their fields and 
in their locations. Again, thank you for 
helping me be able to turn ideas into books 
in a matter of weeks, not months.”

Benjamin W. Glass,
Benjamin W. Glass III & Associates PC, Virginia. 
Author of Buying Car Insurance, Five Deadly Sins 
That Can Wreck Your Injury Claim, Everything 
the Marketing Vultures Understand about 
Marketing Your Law Firm, and Why Most Medical 
Malpractice Victims Never Recover a Dime.

 “From beginning to end, the staff at Word 
Association Publishers made the process of 
writing my books enjoyable The finished 
product continues to exceed my expectations 
and I look forward to working with them on 
all our future projects.

Jeffrey Meldon, Florida Accident Attorney
Author of Seven Mistakes That Can Wreck Your 
Florida Accident Case, Ways to Possibly Avoid a 
DUI Charge or Conviction, and Buying Florida 
Auto Insurance.

$16.95

 “Julie and Theresa, We just 
received our printed books in 
the mail. I just want to thank 
both of you so much for all 
of your efforts and great 
work. You both gave us such 
customized attention that at 
times I felt like we were your 
only clients. Thank you again 
for superior service and I look 
forward to working with both 
of you again on the next few 
books we plan to publish with 
Word Association Publishers.”

Joseph Hanyon, 
MHK Attorneys
Author of What Every 
Pennsylvania Worker Needs 
to Know About Workers’ 
Compensation, 10 Biggest 
Secrets to Winning Your 
Pennsylvania Car Accident 
Case, and What Every Woman 
in Pennsylvania Should Know 
about Divorce.

“I’ve been very impressed with 
Word Association’s work on 
my novel; Theresa and then 
Jason have been in touch with 
me every step of the way as the 
book begins to take shape. I’m 
very excited in seeing the final 
product.” 

John R. Dabrowski,
Author of To Sup With the Devil
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For Authors of 
Legal Advice 
 Books





Word Association Publishers offers authors of  
legal advice books specially designed publishing 
contracts that include professional editing 
and news releases written and designed at no 
additional charge. 

And we are proud to announce that all Word Association authors 
will now have their books made available for electronic readers such 
as Kindle, iPad, and Nook.

Have a look at our sample legal 
advice contract below:

P u b l i s h i n g  s e t  u p : 

$1600.00 (for books up to 60 pages)

I n c l u d e s :

�Copy editing 
Cover design 
Page formatting/interior design 
ISBN and barcodes 
Listing on amazon.com and www.wordassociation.com 
Amazon’s “Look Inside” 
Amazon “Kindle” 
Press Release (print and digital) 
e-Book





P r i n t i n g :  o pt  i o n s  ( f o r 
b o o k s  u p  t o  6 0  p a g e s )

�100 books: 5.00 per book 
250 books: 4.25 per book 
500 books: 3.50 per book

P a y m e n t  s c h e d u l e

�$1600 deposit due upon signing of  agreement.

�Printing charges due upon publication/delivery. Shipping is 
additional.

Pennsylvania residents pay 7% sales tax.

P r o d u ct  i o n  s c h e d u l e

�Books are generally completed within 8–12 weeks of  signing of  
agreement. Production schedules are approximate: they depend 
upon work load, and timeliness of  returned proofs. Clients 
are advised not to schedule any publication events until actual 
delivery of  printed books.

R i g h t s

Author retains all rights.

A u t h o r  r o y a l t i e s 

�From Amazon.com sales: 30 percent. Word Association pays 
authors a royalty of  30% of  the purchase price of  the book. 
Amazon takes a 55% discount. For a book that has a list price 
of  16.95, amazon pays 7.62. Author receives 2.29. Author 
royalties do not begin until a book has achieved $25.00 in total 
sales.





N o t e : 

�Most legal advice books are 60 pages or less (about 300 words 
per page). We will provide price quotes for books with more 
than 60 pages.
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

WHAT ARE YOU WAITING FOR? 

Be the one who wrote the book on it. Be the one who is thought 
of  first as the expert in the field—your field. Writing a book about 
what you know, how you became successful, what you have to offer 
a client or customer can be the best investment you make in your 
career and professional standing. Whether you are an entrepreneur, 
professional, or specialist, there are several productive, even brilliant 
ways you can use your book to your greatest advantage. 

If  you are a professional or run a business, writing a book about 
what you know is exactly what you need to take your success to 
the next level and beyond—in some cases, way beyond. There is 
nothing else you can do—no amount of  advertising, promotion, 
or marketing that can position 
you for the amazing leap that 
writing a book offers. Donald 
Trump has his name on giant 
skyscrapers. He has had a hit 
network television show. And, 
by his own words, he can and 
maybe one day will, fund his 
own presidential campaign 
without taking a dollar from 
any outside source. Still, the 
man writes books. And he isn’t 
alone.

Many successful business and professional people launch careers 
as speakers and become experts sought after for media interviews 
because they’ve published a book. In other words, they are known 
as the one who wrote the book on it. That is not to say they abandon their 

There is nothing you 
can do––no amount 
of  advertising, 
promotion, marketing, 
or networking that can 
position you for the 
amazing professional 
leap that writing a 
book offers.





offices, laboratories, or factories for the podium or microphone, 
but they use their book to expand their professional reach. And that 
reach does sometimes extend all the way to the stars. Rachel Ray, 
Dr. Phil, Dave Ramsey, Martha Stewart, Dr. Deepak Chopra, Dr. 
Sanjay Gupta, Suzie Orman—all are great examples of  the power 
of  the book. And perhaps more interesting, many of  these people 
represent the power of  the self-published book, even though most 
of  these mega-stars were eventually signed by major commercial 
publishers, many began as self-published authors.

Most recently, Paul David Nussbaum, a clinical neuro-
psychologist and adjunct professor of  neurological surgery at 
the University of  Pittsburgh School of  Medicine, had his third 
book on brain health published by McGraw-Hill. His first two 
books, Brain Health and Wellness and Your Brain Health Lifestyle were 
published by Word Association Publishers. From the first, Doctor 
Nussbaum’s books sold well. The media was always interested in 
interviewing and writing about him and he became a sought-after 
speaker, consistently selling out of  books at his events all over 
the country. Bookstores contact us on a regular basis to order Dr. 
Nussbaum’s titles and so it is no wonder that he would be picked 
up by a large, prestigious commercial publishing house. He has, 
after all, become the nation’s expert on the subject of  brain health. 
And it all began with his idea to self-publish a book on what he 
knows best.

Writing your book and being the expert on the subject—the 
one who wrote the book on it—means that, like Dr. Nussbaum, 
you could be the one invited to speak on the subject, whether at 
a convention, on a television or radio talk show, or as an expert 
consulted for a news story or in a newspaper or magazine article. 
Of  course, this exposure results in brisk book sales and it doesn’t 





end there. It also provides a strong and lasting foundation for you as 
the expert, and that image does nothing but good for your business 
or practice. Get your book into the hands of  a good prospect 
and you’ll likely end up with a great client—one who knows and 
appreciates all of  the expertise that you have to offer.



W o r d  A s s o c i a t i o n 
P u b l i s h e r s
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Tarentum, Pennsylvania 15084

T 800 827 7903

F 724 226 3974

www.wordassoc iat ion .com



B
E TH

E O
N

E W
H
O

 W
R
O

TE TH
E B

O
O

K
 O

N
 IT

W O R D  A S S O C I A T I O N 
P U B L I S H E R S
www.wordassociation.com
1.800.827.7903

Be 
the 
one 
who
wrote
the 
BOOK 
on 
it

Be 
the 
one 
who
wrote
the 
BOOK 
on 
it

W O R D  A S S O C I A T I O N 
P U B L I S H E R S
by Tom and Francine Costello

Put your expertise 
between covers and 
give your business, 
your career––your very 
life a jump start.

“Dear Tom, I wanted to write to tell you 
how pleased I am with Word Association 
Publishers and your fantastic team. As you 
know, you have been publishing my legal 
advice books for years, and now you are 
publishing books for attorneys and other 
businesses all across the United States and 
Canada. I would highly recommend that 
any business owner who recognizes the 
value in having a book published schedule a 
short consultation with you so that you can 
explain to them how even a bunch of very, 
very busy lawyers has been able to become 
the respected authorities in their fields and 
in their locations. Again, thank you for 
helping me be able to turn ideas into books 
in a matter of weeks, not months.”

Benjamin W. Glass,
Benjamin W. Glass III & Associates PC, Virginia. 
Author of Buying Car Insurance, Five Deadly Sins 
That Can Wreck Your Injury Claim, Everything 
the Marketing Vultures Understand about 
Marketing Your Law Firm, and Why Most Medical 
Malpractice Victims Never Recover a Dime.

 “From beginning to end, the staff at Word 
Association Publishers made the process of 
writing my books enjoyable The finished 
product continues to exceed my expectations 
and I look forward to working with them on 
all our future projects.

Jeffrey Meldon, Florida Accident Attorney
Author of Seven Mistakes That Can Wreck Your 
Florida Accident Case, Ways to Possibly Avoid a 
DUI Charge or Conviction, and Buying Florida 
Auto Insurance.

$16.95

 “Julie and Theresa, We just 
received our printed books in 
the mail. I just want to thank 
both of you so much for all 
of your efforts and great 
work. You both gave us such 
customized attention that at 
times I felt like we were your 
only clients. Thank you again 
for superior service and I look 
forward to working with both 
of you again on the next few 
books we plan to publish with 
Word Association Publishers.”

Joseph Hanyon, 
MHK Attorneys
Author of What Every 
Pennsylvania Worker Needs 
to Know About Workers’ 
Compensation, 10 Biggest 
Secrets to Winning Your 
Pennsylvania Car Accident 
Case, and What Every Woman 
in Pennsylvania Should Know 
about Divorce.

“I’ve been very impressed with 
Word Association’s work on 
my novel; Theresa and then 
Jason have been in touch with 
me every step of the way as the 
book begins to take shape. I’m 
very excited in seeing the final 
product.” 

John R. Dabrowski,
Author of To Sup With the Devil




